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The Asian
renaissance

With the global recovery led out of the region
this is Asia’s century W. Adji Wibowo, head of regional

transaction banking, CIMB Group

ile the worldwide reces-
sion can arguably be said
to have started in
America, the current glo-
bal recovery is being led by Asia. As are-
sult, there are fewwho doubt that the 21st
century isthe Asian century.

Indiaand Chinadominate

Apross the world major economies tum-
bled, but Asia’s prospects brightened asg
its two emerging economic giants - [ndia
and China - continued theireconomicas-
cendancy. Inaddition, most other Asian
countries seemed to take the crigis in
theirstride,

Chinahasbean able to weather the glo-
bal financial crisis mainly due to its re-
markable ability to execute its stimulus
package, Government spending and
banks that have adopted responsive and
effectivelending have helped, Meanwhile,
other countriesin the Asian region bone-
fited fromincreased exportstoChinathat
offset some of the weaknesses in exports
tothe US.

Amongthe Asian economies, the fast-
est growing countries dare those that are
tightly linked to China, such as Taiwan,
Malaysia, and Singapore, Arguably, the
emerging economies in Asia also fared
better than their Western counterparts
because of lessons learned from the ear-
lier Asian financial crises.

Asia’s growing share of world trade
Aszia's share in the world trade grew.
largely ag a result of inereased regional
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trade integration. The trade flow in the
rest of the world roughly tripled between
1990 and 2006. Inter-regional trade in-
volvingemerging Asiancountriesrose by
five times, and intra-regional trade with-
inemerging Asiaincreased by eight-and-
ahalf times. Trade between emerging
Asian economies has risen steadily from
approximately 30% of total exports by the
regionin 1990, tomore than 40% in 2006,
It is commonly known that China's do-
mestic demand for goods is a kev driver
towards the Association of Southeast
Agian Nations® (Asean) exports to the
country. However. India's growing de-
mand for commodities is alsoan impor-
tant contributing factor towards intra-
Asian trade, with the trade between the
top Asean economies and India forecast
toinerease toupto $60 hillionin 2010

Intra-Aseantrade

Agia’s growth trajectory is likely to be

“Asean...
a combined GDP
equivalent to the
sixth largest
nationinthe
world”

sustained by growing regional economic
integration thatwill be aided byamaze of
freetrade agreements (FTAs), and strong
economic growth in China and India,
Thereisalzo evidence of improvement in
intra-Asean trade and investments.
Spurred by the early Asean Free Trade
Area(AFTA) initiative, intra-Aseantrade
surpassed trade growth between Asean
and other trading blocs by 40% between
1995 and 2008, The top economies of
Asia, consisting of Indonesia, Malaysia,
the Philippines, Singapore, Thailand and
Vietnam had recorded trade volumes of
more than $208 billion, while China and
Indiatogether recorded trade volumesto-
taling £43.7 hillion.

China, and the Asean member coun-
tries comprising Brunei, Myanmar,
Cambodia, Indonesia, Laos, Malaysia, the
Philippines, Singapore, Thailand and
Vietnam are expected to create a free-
trade area by 2010 that will contain 1.8
billion consumers and produce $1.2 tril-
lionintrade volume.

Since January 1, 2010 two regional
FTAshave come into foree, The most re-
cent was the Asean-India FTA that was
concluded last August at the Tth Asean
Economic Ministers - Indiameeting. The
second was the Asean-China FTA that
was first announced at the Asean-China
Summitin 2001,

Deepening trade linkages within the
region have alsoled toasharpincreasein
investments in Asean by Asean member
states. In 2008, investments exceeded
$11billion. up from just $2.3billion in
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CIMB offers Asian and global expertize

2003, an impressive average annual
srowthrate of 35%. Asean, as abloc, hasa
population of almaost 800 million peaple,
and a comhined GDP equivalent to the
sixth largest nation in the world today.

CIMB’slocal, regional and global
reach
[twasinpart Asean’s vision for economic
regional eooperation that spurred enti-
ties such as CIME Group to regionalise
and expand its business, In 2005, CIMB
Group began a series of banking acquisi-
tions in Malaysia, Singapore, Indonesia
and Thailand. Today, it has the largest
bank branch network in Southeast Asia
and isthe region’s largest indigenous in-
vestmentbank. Itisbecomingafully inte-
grated regional universal banking group.
CIMBE has more than 36,000 employees
worldwide, serving more than 10 million
ustomersthrough its 1,110 branches.

Az an indigenous bank of the region
and for the region, CIME Group is able to
differentiate itself from foreign players.
Its customers can leverage CIMB's in-
depth knowledge of local market practic-
#5 and regional trade flows to enhanece li-
quidity in their supply chain, reduce
inherent risks in trade flows and improve
their overall financial performance,

Trade finance solutions

CIME Group delivers comprehensive so-

Ditiona to companies engaged in interna-

rional and domestic trade transactions.

In addition to offering comprehensive
ash management and treasury products
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and solutions, it offers a full suite of trade
finanee solutions including Letters Of
Credit (LC), documentary collections,
banker’s guarantees, standby LT and
apen aceount transactions.

Customers also have access to struc-
tured trade financing products and serv
ices, packaged with cash management
services snolutions and risk mitigation
products to mitigate risks associated
with areas such as counterparties, LO is-
suing banks, foreign exchange and
transport.

Speed and aceuracy are important ele-
ments ininternational trade settlements,
Therefore, inthe last 12 to 18 months, the
trade finance team reorganised and re-
vamped its business by upgrading its
trade finance systems and streamlining
its business processes to deliver faster
value added services for its customers,

“Strengthening
trade finance and
cash management
capabilities are
among the key
strategic priorities
for CIMB”

Conventional and Islamic banking

Customers have the optionof choosing ei-
ther conventional or Islamic products to
meettheir financing needs, With Islamic
trade finance, clients not only enjoy
shariah-compliant services and solu-
tions, but they also benefit from competi-
tive pricing in terms of rates, fees and
funding. Customers are able to access
cheaper funds from the Islamic money
market through securitisation and sales
of the debts created. Additionally, cus-
tomers are ahle to strategise and plan
their costing and sales better, while mini-
mising risks and uncertainty in trade fi-
nancing. This is possible under Islamic
trade finance, as the concept of financing
is definite - instead of availing trade
loans the bank buys the goods from the
supplier and sells it to the buyer (custom-
er)ataprofit.

In the next few years, strengthening
trade finance and cash management ca-
pahilities are among the key strategic pri-
orities for CIMB Group. Tt will continue to
integrate and transform its transaction
bankingbusiness through strategic reor-
ganisation, produet innovation and in-
vestments in technology: and is commit
ted to develop and provide customers,
regionally and globally, with the hest-in-
class trade finance solutions.

CONTACT

transaction.banking@cimb.com
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